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GLOBAL FORCES AT PLAY

FRAGMENTATION TECHNOLOGY CHANGES



→ Safety and security 

→ News avoidance 

→ Developing attitudes

→ Misinformation / disinformation 



KEVIN STENT / STUFF



FOLLOW NO ONE
FOLLOW NO ONE VISION 

TO BE THE MOST TRUSTED  
ORGANISATION IN AOTEAROA
MISSION 
TO MAKE NEW ZEALAND A 
BETTER PLACE



DATA AS A STRATEGIC PRIORITY

Measuring and 
understanding trust

Need for trusted 
information

Deep knowledge of NZers

Unrivalled reach and 
scale: 3.5m NZers

Deep insights a 
competitive advantage

Need to innovate (or die)

Misinformation / 
disinformation is rife

To make a dent,
size matters

Global forces
at play
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1. AI vs. humans in the newsroom



2.  Natural Language Processing
meets our Pou Tiaki Matua



3.  ML enabling record event attendance 



4. NowNext uncovering human truths





Q: Data as a
strategic priority? 

Q: Cognisant of the 
trust eco-system?OUR BUSINESS
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